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Codes 2010Codes 2010Codes 2010Codes 2010----2016: From contracts to marketing documents2016: From contracts to marketing documents2016: From contracts to marketing documents2016: From contracts to marketing documents
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Codes Today: Codes Today: Codes Today: Codes Today: ““““Digital magazine” “Flipbook” “App” “MobileDigital magazine” “Flipbook” “App” “MobileDigital magazine” “Flipbook” “App” “MobileDigital magazine” “Flipbook” “App” “Mobile----first”first”first”first”
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• Section 1: What’s behind changing Code standardsSection 1: What’s behind changing Code standardsSection 1: What’s behind changing Code standardsSection 1: What’s behind changing Code standards

• Section 2: What a digital Code needs – and what to avoid

• Section 3: Putting the Code to work in your program
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Why are Codes Changing?Why are Codes Changing?Why are Codes Changing?Why are Codes Changing?

Because…

� regulator expectations

� technology and tools

� your audience 

…have changed
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The internet has re-wired our brains 

for quick processing - "screen and 

glean"

Developments in technology & tools 

have raised expectations for content 

& visuals

All this = competition for ANY content, 

including your Code of Conduct

How has your audience changed?How has your audience changed?How has your audience changed?How has your audience changed?
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Modern Modern Modern Modern 

Codes:Codes:Codes:Codes:

Rethink the Rethink the Rethink the Rethink the 

organizationorganizationorganizationorganization

Think beyond a list of topics Think beyond a list of topics Think beyond a list of topics Think beyond a list of topics 

Tie the Code to business or cultureTie the Code to business or cultureTie the Code to business or cultureTie the Code to business or culture

Options: Values, legacy, branding Options: Values, legacy, branding Options: Values, legacy, branding Options: Values, legacy, branding –––– what resonates?what resonates?what resonates?what resonates?

Use positive language Use positive language Use positive language Use positive language 

Get user feedback Get user feedback Get user feedback Get user feedback 
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Think like a LAWYER, talk like a HUMAN....Think like a LAWYER, talk like a HUMAN....Think like a LAWYER, talk like a HUMAN....Think like a LAWYER, talk like a HUMAN....
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Code ExampleCode ExampleCode ExampleCode Example

Fair competition, or antitrust, laws are designed 

to encourage fair competition in the 

marketplace. They protect both companies and 

consumers from unfair competitive practices.

As a large, global company, we must be very 

aware of our often dominant position in the 

marketplace. We are committed to complying 

with both the letter and the spirit of fair 

competition laws. 

Our Company believes in vigorous competition, 

but we do not use illegal or unethical means to 

gain an advantage over a competitor. In this 

module, you'll learn what this means and what 

behavior is expected of you in this respect. 

The competition laws help support 

a free and fair marketplace.

We’re a large company in a high-visibility 

industry. 

We need to follow these laws. 

We will never take illegal or unethical 

actions, even if it helps us win.

Here are some key concepts.... 
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• Section 1: What’s behind changing Code standards

• Section 2: What a digital Code needs Section 2: What a digital Code needs Section 2: What a digital Code needs Section 2: What a digital Code needs –––– and what to avoidand what to avoidand what to avoidand what to avoid

• Section 3: Putting the Code to work in your program
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Why take your Code digital?Why take your Code digital?Why take your Code digital?Why take your Code digital?
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Your digital Code Your digital Code Your digital Code Your digital Code must …must …must …must …
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Your digital Code Your digital Code Your digital Code Your digital Code must:must:must:must:
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IM4
IM5



Slide 16

IM4 I haven't yet come up with a good plan for this slide. I found this 
pic of the baby, and thought maybe it could work - "you don't 
want just anyone creating your digital code, you want someone 
with experience". Thought it could be lighthearted?
Ingrid Marcum, 3/6/2019

IM5 As a separate thought, the baby pic could be reinforcing making 
something simple to find. Open to other ideas here!
Ingrid Marcum, 3/6/2019
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Your digital Code Your digital Code Your digital Code Your digital Code really should:really should:really should:really should:
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Imagine if your digital Code Imagine if your digital Code Imagine if your digital Code Imagine if your digital Code actually could:actually could:actually could:actually could:
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But your digital Code really But your digital Code really But your digital Code really But your digital Code really doesn’tdoesn’tdoesn’tdoesn’t needneedneedneed::::
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• Section 1: What’s behind changing Code standards

• Section 2: What a digital Code needs and what to avoid

• Section 3: Putting the Code to work in your programSection 3: Putting the Code to work in your programSection 3: Putting the Code to work in your programSection 3: Putting the Code to work in your program
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Develop a Code launch strategy: 

A strategic approach to communications 

can amplify the impact of your new Code

Going digital expands possibilitiesGoing digital expands possibilitiesGoing digital expands possibilitiesGoing digital expands possibilities
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Digital

Code

Training

Portal

Course
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Getting started with your digital CodeGetting started with your digital CodeGetting started with your digital CodeGetting started with your digital Code

1.1.1.1. ApplicationApplicationApplicationApplication

2.2.2.2. LocationLocationLocationLocation

3.3.3.3. MaintenanceMaintenanceMaintenanceMaintenance

4.4.4.4. SupportSupportSupportSupport

5.5.5.5. TrainingTrainingTrainingTraining

6.6.6.6. LaunchLaunchLaunchLaunch
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Questions?Questions?Questions?Questions?
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Appendix A: Examples of Digital Codes:Appendix A: Examples of Digital Codes:Appendix A: Examples of Digital Codes:Appendix A: Examples of Digital Codes:

▪ Website-style: www.rethinkcompliancecode.com

▪ Flipbook-style: www.rethinkcomplianceflipbook.com

▪ Digital Code overview: www.rethinkyourcode.com
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